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Introduction 
This is our pitch for our promotional video for dillad arfordir. This 
presentation will show details of our ideas for this video. We will discuss:
● Main ideas
● Storyboard
● Style and techniques
● Equipment 
● Locations
● Music



The Team

Frankie
Frankie is the creative 
director of our 
promotional video. She 
has come up with the 
main concepts and 
atmosphere that we 
would like to include in the 
video.

Alfie
Alfie is working on the technical 
aspect of the video. He has 
thought of what camera 
techniques to use to create an 
authentic feel to the video which 
has helped develop more ideas 
and expand on them

We have all contributed to creating the pitch and coming up with ideas for the video. We all 
have strengths in different areas so when it comes down to the final production we will use 
these strengths to make this video to the best of our abilities 

Lucie
Lucie is also a large 
contributor to the creative 
aspect of our production. 
She is also our main filmer  
and has thought of how to 
take our shots.   



Ideas
Our Idea for this promotional video is to 
bring in a wider audience for Arfordir. We 
want to encourage a younger audience to 
support local welsh brands. In order to 
attract a new audience we want to create an 
interesting and comforting advertisement. 
Our goal is to show the warm and exciting 
side of wales, while also advertising Arfordir 
and how their clothes will fit into your life.



Storyboard 



Locations
Using locations 
such as menai 
bridge and 
south stack will 
let us connect 
the video to the 
welsh roots of 
the brand. 



Music

Our Music options!



Equipment 

● Canon camera
● Wide lens  
● Light bouncer 
● Microphone
● Drone
● Tripod
● SD card
● Iphone



Techniques
Colour Psychology                            

Color psychology is used in clothing 
adverts to evoke specific emotions, 

attitudes, and associations that 
consumers may have with certain colors.

Body Language                            

Body language is used in clothing adverts to 
convey nonverbal messages that enhance the 
visual appeal and emotional impact of the 
product. It helps to create a desired image 

and establish a connection with the audience.



Style
Our style of 
the Promo 
Video is to 
focus on 
warmth, 
country and 
comforting. 



Conclusion

In conclusion our video will be: 
● Candid and Authentic
● Warm and homely 
● Professional 
● Showcasing the brand
● Demonstrating the welsh 

roots  


